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AHAJIMTUKKN PpacCMaTPMBAIOT NPEeUMyLLEeCTBa U
MCTOPUIO OAHOPA30BbIX NJIACTUKOB B OT4YeTe O
HOBbIX NpaBuaax

MeHee 4yeM 3a CTOSIeTE 0OAHOPA30BbIE MIACTMACChl
n3MeHnnn obpas Xmn3Hu 1 paboTbl MMpa , NpeaocTaBnas
yno6cTBO becumcneHHsiMn cnocobamu. Vix oTHOCUTENIbHO
HeboNbLUOWN YyrnepoaHbI cien Npu NPon3BOACTBE AeslaeT MX
npvBAeKaTeNbHbIMU AN MPOU3BOAUTENEN, PO3HUYHbIX
NpoAaBLIOB 1 APYrMX NOCTaBLIMKOB. BO3MOXXHO, CaMbIM
60/1bLLIMM NPEeNMYLLLECTBOM OHOPA30BbIX NNACTUKOB
ABNSETCA X HU3KAs CTOMMOCTb . CNocoBHOCTb NPOM3BOANTD
ThICAYN CYMOK, YalleK 1an CONOMMHOK B Yac BCEro 3a
KOMEWKN TPYAHO MPOTUBOCTOATh NMPU NONCKe

anbTepHaTMB. Kak Nnpon3BoaMTENN, TakK U PO3HUYHbIE TOPrOBLbl OTKPbIThI A5 HOBbIX, MEHEe
Jfoporux cnocobos BeaeHns 6usHeca, HO HaNTU NOAXOASALLYI0 3aMeHY NaacTMacChbl MO CONOCTaBUMOW
LleHe 0Ka3aJIoCb HEMPOCTOW 3a4aden.

K LeHOBOMY NpenMyLLecTBY NIaCTUKOBbLIX OJHOPA30BbIX NMPUHaANEXHOCTeN f0baBNseTCa NX Nerkui
BEC , YTO AeNlaeT UX TPAHCMOPTUPOBKY N XpaHEHNE OeLleBe, YeM U3AENNS U3 aJibTEPHATUBHbIX
MaTepuanoB. X HM3Kasa CTOMMOCTb O3HAYaeT, 4TO TOYKM 06LLEeCTBEHHOro NTaHns, 6akanenHole
NaBKW 1 Apyrue npeanpusaTusa po3HWYHOW TOProBAN MOrYT NPeaoCTaBAATb UM NOKYNKK 6ecnnaTHo.

B oOMNOSIHEHME K HU3KOW CTOUMOCTN, Nnerkomy eecy n naHa4aJibHO HU3KOMY yrjiepooHoMmy cneny
NONOXNTENbHBIMU 0COOEHHOCTAMM NAACTUKOBBIX 0NHOPa30BbIX N3nennin ABNATCS:

XopolLuee BbICTYyMN1IeHNE

MHOIOCTOPOHHOCTb

CnocobHoCTb npoasnraTb rMrneHy

BO3MOXHOCTb nepepa60TK|/| (XxoT4 LeHbl BapbupytTCA B 3aBUCUMOCTW OT NMPOAYKTa U CTpaHbI)
® NOJITOBEYHOCTb

Mpon3BoanTenn NPoAocXKalT pa3pabaTbiBaTb Y3KOCNELMaNN3MPOBAHHYIO YNaKOBKY A1 LLUMPOKOro
cnekTpa NoTpebHOCTeN B yNakoBKe MULLEBLIX MPOAYKTOB A5 YA0BNETBOPEHMS PacTyLLero cnpoca
Ha OOCTaBKY W AOCTABKY NPOAYKTOB NMUTAHUS B CTPAHaX C BbICOKMM U CPEAHUM YPOBHEM

poxoga. NMprmepammn Taknx pa3paboTok ABNSIOTCA 3aKPbIBAOLWMECS KOHTENHEPDI, FEPMETNYHbIE
PaCKMaAyLWKM 1 3aLMLLeHHbIe OT HECAHKLIMOHMPOBAHHOMO MCMOb30BaHNSA MNaKeThI.

Kpome Toro, MHorve ogHopa3oBble NacTMacChl NPUro4HbI AN BTOPUYHON nepepaboTky uam
M3roTOBJ/IEHBI M3 MaTEPUanoB, NPUroHbIX Ans nepepaboTky. XoTa npaBuia yTuansaumum
Pa3NYaloTCs B 3aBUCMMOCTM OT MECTHOCTM U NPOAYKTA U MOFYT MEHATHLCS MO MeEpe Pa3BUTUS
TEeXHONorniA, Bce bonbLuee Yncno nogen TpedbyeT nepepaboTKy NIAaCTMaCcCOBLIX MaTepPUanoB Mo
3aKOHy. 3a nocnefHee AecaTUNeTNe HaceNeHne, OXBaYeHHOe TakUMK 3aKOHaMu, YBeNn4Ynnocb 6onee



4eM BBOeE.

Ccbinka Ha CTaTbio: AHAJIMTUKM pacCMaTPpUBaOT NpenMMyLLIecTBa U MCTOPUIO 0QHOPA30BbIX NJIaCTUKOB
B OTHETE O HOBLIX MPaBuax
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